
LA BARCACCIA

SENSORY ROOM PROJECT

Group project elaborated for the Venet-ART programme 
Materials: Wooden box, theatre chairs, speakers, smell sensors, interactive screen, biscuits



The term “barcaccia” refers to the series of boxes placed immediately next to the stage, reserved to 
the richest families who preferred to admire the artists a few meters away.

Inside the box, the walls will be printed with a bespoken theatre pattern in order to reproduce a real 
barcaccia and two theatre chairs, where guests can sit, will be put in front of an interactive screen.

The screen will show an overview of the whole theatre (stage and parterre) where can be seen 
actors playing and the audience attending the show, as it used to be in the past centuries. In fact, in 
the XVIII century, people used to meet, chat, smoke, eat and even grill or fight in the theatres, in a 
totally different atmosphere than the one we are used nowadays. This will be possible thanks to a 
VR technology.

This project means to be an immersive space where people can relive theatres as they were. 
To recreate this, there will be smell sensors to simulate the smoke and speakers with clamour 
and noises from the audience. To offer a 5-senses complete experience, in the box there will be 
available some traditional local biscuits, for instance for the Venetian theatre we proposed the 
Baicoli, as the famous playwright Goldoni mentioned them in one of his plays.
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In the panel in front of the chairs there will be an interactive 
screen with an overview of the stage and the parterre

The idea is to recreate the setting of a barcaccia in a wooden box of 3 x 2 x 3 m where people can 
enter (two at a time) in order to give the spectator the feeling of being in a real theatre.



The box will be mobile and easy to dismantle in order to be placed in public spaces as a stand to 
promote theatres and their schedule. 

The project as presented is projected to recreate the atmosphere of the past, but the concept 
could be easily adapted to modern theatres, cinemas or themed museums to attract people as a 
marketing tool.


